You might not know us but
we may have already met!

We're in your magazines, all
over the web, plastered on

walls and even in your local
record store.

WE LOVE DESIGN
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WHORYV is a dynamic design, advertising and
digital agency with high standards and big ideas.
Don't try and put us in a box, because we don't fit.
All you need to know is that we'll push the
boundaries in our search for the best for you. And
we'll do it with flair and style. We're only happy
when you are.

Need help with a brand, marketing or digital project?
We'd love to hear from you.

i) N

Strategy Design
Brand Strategy, Responsive Website,
Creative Strategy, User Interface , User
Content Strategy, Digital Experlence & Visual &

Strategy Brand Deslgn

N

Marketing

Online Advertising, E-

mall Marketing, Soclal

Medla, Search Engine
Optimisation
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Design is thinking
Made visual.

WHO.R.V is important.
But, WHAT WE DO is more important.

IT'S SIMPLE.

We connect brands to customers. And
we do it in a results-oriented, totally
integrated, top-to-bottom manner.

We have years of experience,
truckloads of talent and bottomless
supply of enthusiasm.
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Our Process

RESEARCH i SOCIAL MEDIA
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Our Capabilities

Brand Strategy

Research

Media Planning

Brand Consulting

Content Management

Creating Brand ldentity

Paid Campaigns

Merchandise
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Outdoor Ads

Direct Marketing

Print Ads

Point of Sales

Exhibitions

Digital Marketing

UI/UX Design

Web Development

Ul/UX Design

APP Development

Search Engine Optimization (SEQO)

Private Label Designing

Facade Design
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Few Brands We've Ignited
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/"HANDCRAFTED KITCHENS
FROM"GERMANY
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Transforming the interiors into iconic

living spaces, changing the way people

LIVE.



- CAMERON KIMEBER
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SPIRITS AMD RITUALS

India’s Premier platform on Spirits &
Handcrafted Experiences. A Global
Journey across tales, Trails &
Tastlngs managed and run by the
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SCOTCH WHISKY

There arv 5 variants of Scedch whisky

g1

Single Malt Whisky

GIRVAN 1g

ither., grape
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N

T i HOME  AGENCY ~  PROJECT ~  SERVICES  TESTIMONIALS — CONTACT

INTERIOR DESIGEHN

OUR PORTFOLIO

The new elements of language that will express a
sincere and singular "personality of place”.

We bring together our passion and creativity, supported by technical
expertise to analyse, debate and explore, developing individual and
thoughtful architectural responses to every project.
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PAWPURRFECT

The PawPurrfect app was conceptualised to get you best rated service ex-
perts, at a preferred price and schedule. The app takes the personal safety
and comfort of both the pet and parents very seriously. All service experts’
profiles become live only when the backgrounds are third party checked.
Emergency services can be requested, if available in the service area. The
app currently covers Mumbai but we plan to expand to more cities very
soon. With PawPurrfect, you're no longer alone in ensuring the best care and
love for your dogs and cats!




CARING | CORNVERIENT | TRUSTED

Find the Aght help for your cals and dogs at home.

Wi derr juist & click anwang?

' ﬁppgture

WHY LS

Your pet deserves
the best!
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Portfolio- Brand Collaterals

RAFFLES

MALDIVES
MERADHOO
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Portfolio- Brand Collaterals
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Coral Haze

Blending Indian tradition with contemporary
sensibilities, Coral Haze, a brand of Rida
International offers an exquisite collection of
designer handcrafted Punjabi juttis. From
casual day wear to ornate wedding wear to
subtle office wear, we have a perfect piece for
every person and for every occasion. We bring
to the fore a variety of indigenous designs and
colours, catering to all kinds of tastes. Our forte
lies in our unique, quirky designs and high
precision detailing.
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Portfolio- Brand Collaterals
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Portfolio- Brand Collaterals
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e Come, celebrate the start of the holiday Mel‘lu du ]Our
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@ Kokum and Coconut curry (Serving size: per 100 gm 216 Keal)

Cottage cheese, seasonal vegetables in a spiced curry 1799
or

@ Marinated frec-range chicken in a spiced curry 18gg
(Serving size: per 100 gm 2 42 Keal) (G)

-
‘ l All our curries are served with tempered beans, poppadum cabbage salad and choice of Goa basman
white rice or leavened wheat husk poi
The S g Ciom Ersat. Mok, Carebossio, Saliatie. Cins 405710 bodia The St g Cona Mramt, Mk, Covobasam, Salcors. Gt 4y 7y1, Inds

s e e 18 ek s e i
et ey Py e L ]

CUISINE FROM BENGAL

@ Jhol (Serving size: per 100 gm 190 Keal)

Fresh cottage cheese, organic vegetables in a Kasundi mustard gravy (D) 1700
of
@ Sustainable, locally sourced prawns in a Kasundi mustard gravy (SF) 1999

[N STREGIS
&JL " L (Serving size: per roo gm 242 Kal) (G)
All our curries are served with tempered beans, poppadum, cabbage salad and choice of Goan red or basmari
white rice or leavened wheat husk poi

PASTA
® Manor Aglio Olio (Serving size: per 100 gm 190 Keal) 1209

Seasonal vegetables, estate farmed chilics, pepperoncino, parmesan and olive oil ©.6)

Beachfront dining at Susegado!

Come, enjoy the flow of time,

or

@ Lime, Butter and Garlic (Serving size: per 100 gm 220 Keal) 1499
Sustainable bay prawns, homegrown lime and herbed garlic
Our own creative take. (D, G, SF)

D: Dairy: G Gluten; SF: Seatood; B : Vegetarian; [&: Non-Vegetirian

Our fish and seafoad ase sustainable and we use anly cage free eggs and asganic meats
Please ask the sesver [or vegan and sugar-[ree options.

The 5t Regis Gaa Reson, Mober, Cavelessim. Salcette, Gea gog7in India

STREGIS

GOA
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IDYA TIKARI

Vidya has grown to become a professional
name to be reckoned with in the fields of Hair
and Makeup. Commonwealth Games in 2010
where the hair and makeup was done for over
9,000 performers” which also landed her name
in the “Limca book of records 2011” to the first
ever Formula 1 Grand Prix.
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Portfolio- Jiva Organic (USA)
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Portfolio- Jiva Organic (USA)

Healthy Indulgence

Pamper yourself with a super-healthy range of organic foods with usl At Jiva Organics, our
utmost promise finds its foundation in providing you with organic food products that are safe
from toxins and chemicals and are high in nutrition value, thus giving the right nourishment and

care for a fit body and mind.

Why Organic

The reason why we chose crganic as the essence
of our products is because of our belief in
providing our consumers with a healthy range of
food products. Using organic ingredients and
checking for any precaricus elements in cur
products, we always ensure thot our range of
products promotes nutriticus and chemical-free

food eating habits.
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primo gives me greal decls al the
"

restaurants | love.

HODHAARTH JALAN
FOOD MEDELA WILARD
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Ready to Use Therapeutic Food

Alirmend Therapsdique PrétadEmpicil ATPE )

For Children above 6 months with Severe
Acute Malnutrition

Pour les enfants atleinls Malnutilion Ague Sevdre
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Skodal aura

THE POWER HIGH
www.skodalaura.co.in

160 bhp

TSI Petrol Engine
POWER THAT BLOWS YOU AWAY

Now for 11.99 Lakhs

For bulk/corporate enquiry Kindly write us at:
corporatesales@skoda-auto.co.in
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Portfolio- Brand Collaterals
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BY PGOJRBETHI
SALON & MAKE-UP STUDIO
/ 39

IMAUGURAL OFFER:
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& THEAMBER BRIDE! NISEX SALON &M

Brides get more at the Amber - 1 —
Muoke-Up Studio by Pooja Sethi & i 3 e 4 JA SETHI
i . - UNISEX SALON & MAKE-UP STUDIO

Sagan/Engagemen Cacklail’
Reception/iadciny Nake-up
y make-up maestio
Pacfa Sk

/ LOOK

awvesome!!
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latus facial, basic manicure and {MedanicEm nencet 0311, Luzury

pedicure, hoad massage. hair manicure and pedicure, head massage,
wash and normal dry hair wash and bl dry.
Gt 2 Personalsed Consultation
with Posya for bridal maie 4p. . .
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Portfolio- Brand Collaterals

L

Message from the Chairman

LEAD THE CHANGE

i

ebucation I
FOR LEADERSHIP

11-14" AUGUST 2015

LEAD THE CHANGE
LEADERS FORUM

AUGUST 2018
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Portfolio- Brand Collaterals
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Portfolio- Packaging

1) om
- L]
Dzurtis a sit down cafe with a savoury menu for a quick bite. I )

We make customised cakes and also provide desserts
for ocecasions like birthday parties, baby showers, festivals elc.
We also have corporate gifting packages.

§
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Portfolio- Packaging
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Portfolio- Packaging
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original milk

CHOCOLATE

35 % &8t

original mifk + almonds

CHOCOLATE

t

CHOCOLATE
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Portfolio- Packaging
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Portfolio- Packaging
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Portfolio- Packaging

JVe)
Organic
Cumin

Powder




Portfolio- Social Media

DIGITAL STRATEGY

We help you create & build a networked & WHAT WE DO

responsive online brand.

We offer efficient teams equipped with the latest Digital strategy & planning
trends & technology to provide a unique full-service Consultancy, training & interactive workshops
offering. Competition analysis, consumer research & insights

Campaign planning & development
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Portfolio- Social Media

Case Study

A NEW LIFE BEGINS



Portfolio- Social Media

CHALLENGE

INSIGHT

The idea was to create a brand outreach campaign for Fortis Mamma
Mia for its upcoming centers — one that will connect with its core
consumers of expecting mothers and also capture the niche & premium
pre & post natal services the center provides.

The challenge was to create a campaign that wasn’t in your face,
resonated with the target group & created a strong brand connect.

Women are attached to their gynecologists: it will be difficult
to try & position as a replacement.

But by walking the line between fjny & emotions, showcasing
Mamma’s Mia services as part of a larger narrative on
pregnancy — we could position the brand as a companion
guide & mentor during the joyful yet turbulent journey of

pregnancy.



orv

WHO ARE WE

EVENTS | MARKETING | COMMUNICATIONS

Portfolio- Social Media

SOLUTION

FORTIS MAMMA MIA:
MAMMA'S JOURNEY

Mamma'’s Journey traces the pregnancies of three
expecting moms, following them through their highs
& lows, trials and tribulations right from the first
trimester up until birth.

Becoming a mother is a momentous yet turbulent
ride and Mamma'’s Journey is a platform for
mothers-to-be to share their experiences with those
who are yet to embark on it & resonate also with
those who are mommies already.

Episodes set and shot all over Delhi
CR take these moms-to-be to

hospitals & yoga classes, scans &

restaurants, shopping & ‘babymoons’.

The participants were recruited through a social
outreach contest. They shot for 12 episodes &
shared a series of video logs with the audience to
keep the world in loop about their journey towards
motherhood.

Marketing Channels:
1. Social

2. Search

3. Radio

4. Print



CREATIVE
APPROACH

Moving away from a “doctor led”
approach which most
healthcare/hospital brand lget
trapped by, we decided to lead
with a lifegrlyle imagery to
connect with the audience.

The audience was largely urban,
educated women who were
looking for a trusted partner to
hand hold them through their

pregnancy.
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Portfolio- Social Media

& Fortts 1 mammans
THE JOURNEYDF A NEW LIFE

TS WITHJOURNEY OF A LIFETIME
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Portfolio- Social Media

THE RESULTS

]
o
o of the audience that
’ engaged with
9 /o Mamma Mia content
on Facebook were

women

those were in
the 25-34 age
group.

o0 000
'YX XX
EERK.
AbAAAL

of the audience that
saw Mamma's Journey
content on Facebook
were women

of those were
in the 25-34
age group.

™™
U’

391k

The amount of time users
spent on Mamma Mia
YouTube channel during
the campaign

Increase in the footfalls at Mamma Mia centers during the
campaign, resulting in direct impact on bottom line.



Case Study

VIVO

CITYSTAC

XAshot®

Inspire a Clearer Vision



Portfolio- Social Media

CHALLENGE

INSIGHT

How to enter a crowded smartphone ecosystem in India with a relatively

expensive handset from a then relatively unknown brand. Factor in an

audience which is extremely price sensitive, and spoilt rotten by the

plethora of options. The key was to position the Vivo X Shot as a sleek

gmlti—dimensional smartphone which is also a loaded pro imaging
evice.

A ‘selfie’ worthy Ehune camera backed by features &
performance are key factors which drive purchase decision. If
an influencer who is also a good photographer (not just a
celebrity) whom you follow socially advocates it, you will
probably listen.
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Portfolio- Social Media

Fuivooitysiage WViIND

Bulivacitysinges

CAMPAIGN
APPROACH

/4 Instagram influencers
were roped in & given
Vivo Xshot handsets &
asked to capture their
cities from their
individual perspectives:
night life, architecture &
heritage, street food etc.
The visuals they clicked
were shared to showcase
the superiority of Vivo
Xshot as an excellent
imaging device.

Meghna

Mumbai k= hor #vivocitystage

Meghna is a trus Mumbalkar who works in
Belvertizing! She 18 an Svid nslagremmen and
phobxarachy Mobbys! whe loves to ravel.

REY INFORMATION

Hypetsocsl, oodis

Fourded Mumbal lsstsgrammen s 2013 for
Instabiswets and Photo'iaiks

Adones Risorical schifecture as wel &3 design
BCroas elements

dmohitchoiin

Ahmedabad s his fvivocitystage

Aohit |5 & Tech Consullant based out of
Ahmedabad He faves b 1rével, axplens,
CADIUNE and Share.

KEY INFORMATION

Handles tha Instagram Ahmedabad comminty
{@IREtagTaY_SRMEsaEAH)

Enjoys cammunity development and
mesating new people

Bhagya 4mmme

Bungalore (s her fvivoailyalage

.ﬁl‘ﬂ". 15 & Bealance eanar fraem Bln.pum
Coffes, pancabes, Us-imaming. shaing, pigasons
& pine conas an jioel sare of her many. mary
vt IS SR Pram phtogghy

HEY INFORMATION
FRaraty WeEps and Man sledps § ol

Likien Tinding baadty iF chids BR0 Bverying
SUBwDATTY KE-CHAEm $CATS Nl

Krish-CEmm

D is hin #uvivocityalnge

Hrah Bralis a8 Deh baded Tommarcial ot
wha cossufy as o freslance phoiographe
and design ponwtant

WEY INFORMATION
Heide neerdlicais i sducaion form Harvards

iy imutagram feed v & showeass of nis love af
eoiours and pawiry ihal ha somposes himaait

i phciogrephy i an efod io poriny e
woul of hin Subjec, prmanty ancant archiectum
IMIsCADY.
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Portfolio- Social Media

* vivo Emari Phone India
VIO :
Smart Phone

#vivocitystage .
® e

Pe N/ ' o : |
BEAUTY § ﬂ.

IN YOUR CITY &=

It's time to capture all the things you love about your city with a vive Xshot. v 4G
Participate in the #vivocitystage contest & win prizes! Stay tuned for details. >\ Sth .
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Portfolio- Social Media

ON GROUND DRIVE

Asking people to head to
vivo retail outlets and click
a #tselfie — helped drive
traffic to the stores and
direct user interaction
with the product.

This was married to a core
product push campaign

= Ve Smert Prcne inis

Carhes e =

T wi SR PO AE N0

CAPTURE
STILLNESS
IN MOTION

Xshots .

s

T opdoal image alehibs atan rmode (015 00 te vivo Tabal alioes

oL o

105 Tme. 0 snave aff your =sejlie skils pesme ! Heres now
Sep 1 Just head over 20 your nearestyivg shore.

SEp 2 Take a fabuous sedie with the Xshot

Siep 5 Uploed it right nere with the neshbag =vicoselfis!

#vivoselfie

L= . Gammezn! - Shire E.

K2 Anrugdhe ChEraoody, Anidl PaBl Bubii Sana and 1450hes MastPebvant
e mis

» o
&1 Fsngres

P k] A saDse e
E = —

Lk Thapily - 73 72 Mgl a1 35500

'E Prinee Rimk's Birsania
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Portfolio- Social Media

THE RESULTS

Ak
S Mn 100k+

[

9

2/

'@ Total people reached
[

0y

[

Total Instagram users who '

participated in the fortnight

long campaign by sharing :

pictures of their cities with '
[

the brand hashtag during the campaign on

Facebook & Google.

Total fans added to
the Facebook page

during the campaign

° o Increase in the sale of the vivo Xshot smartphone
during the campaign period as compared to the
o previous month when it was launched.
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Portfolio- Re-timer (Australia)

RE-TIMER ABOUT FRODUCT CONTACT  TOOLS $‘28“’9"’,

30 DAY'S MONEY BACK - FREE SHIPPING - TAX/DUTY PAID

‘Re-Timer light therapy glasses use
optimal green-blue wavelengths to beat
SAD. Wearing Re-Timer glasses for 30
minutes each moming is the most __«
convenient and effective way to beat the
Winter blues.




.
.|| ||‘
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BEAT JET
LAG ON

YOURNEXT |

HOLIDAY

Y RE-TIMER

RE-TIME YOUR SLEEP

Re-TIMER

RE-TIME YOUR SLEEP

THIS
CHRISTMAS

GIFT YOUR LOVED ONES RE-TIMER.
HELP THEM SLEEP BETTER.
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Portfolio- Re-timer (Australia)

' \‘-l'/ N\
l..ﬁ.il

....

Morning comes
whether you set the
alarm or not.

BECOME A MORNING PERSON

ReE-TIMER

LIGHT THERAPY GLASSES
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Portfolio- Re-timer (Australia)

Re-Timer uses light therapy to help you adjust back to a normal sleeping pattern.

© O O

Want to fall asleep earlier? Wake up too early? Become a morning person Tired in the evening?
Wear Re-Timer for 60 minutes Wear Re-Timer for 60 minutes in Wear Re-Timer in the morning Wear Re-Timer in the afternoon
shortly after waking. the evening, just before bed for 60 minutes to help you wake or evening when you feel tired.

time. up earlier.
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Portfolio- Video Campaigns

COPRORATE VIDEO:

Story board based corporate video
done for R.P.Alloys.

RP Alloys & Steel Forgings is a
name synonymous with quality
and innovation. As a leader in the
manufacturing industry for over 32
years and catering to industries like
Cement, Metals Processing, Mining
& Minerals, Paper, Power
Generation, Rubber, Sugar, and
Chemical Manufacturing with
innovative solutions.

Link- https://www.youtube.com/watch?v=Eocf3Duku81&t=3s
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Portfolio- Video Campaigns

BRAND COLLECTION VIDEO:

Story board-based brand campaign
Video for Luxuries of Kashmir.

Like the sky radiating a million
hues, the stars twinkling bright, the
unmatched beauty of Kashmiri
craftsmanship is set on dreamy
silhouettes for the woman of
today. The collection is inspired by
the beauty and mysticism of
Kashmir where each piece is a
work of art and the labor of love,
meticulously thought-out
garments crafted with utmost
perfection.

Link- https://www.youtube.com/watch?v=BVs8Eg_Tuqc
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Portfolio- Video Campaigns

COPRORATE VIDEO:

Story board based corporate video
done for Nature Bio Foods

Nature Bio Foods (a subsidiary of
LT Foods Ltd) is pioneer in organic
business in India & emerged as a
trustworthy & innovative global
leader in providing authentic
organic products to the world of
consumers by creating a holistic,
integrated & sustainable business
model that inspires, promote &
supports thousands of farming
families.

Link- https://www.youtube.com/watch?v=1NnlpwCNWho
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Link- https://www.youtube.com/watch?v=iyVleEzTk14

PRODUCT VIDEO:

Product video done for Coral Haze,
Jutti Brand.

Nature's way of taking and giving
back life to earth. It symbolizes the
universe being sacred and divine. It
represents the infinite nature of
energy, meaning if something dies
it gives new life to another.
Presenting AW' collection

by Coral Haze.



Portfolio- Photography Campaigns

TGHT

) - \
Sl
s e
1 e
| i
\
AT B AEBA L e ARAN O 4 .
110 R AR A Lscat e =t BDOCHNE



EVENTS | MARKETING | COMMUNICATIONS

Portfolio- Photography Campaigns
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Portfolio- Photography Campaigns
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Portfolio- Photography Campaigns
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Portfolio- Events
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Portfolio- Events
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Portfolio- Events

gMS @ group 3

SMS @ group
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Portfolio- Events
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Portfolio- Events
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Portfolio- Events
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Thank You

Karan Oberoi
+91 9811070747
karan@whorv.com

To know more,

Feel free to log on to:
website: www.whorv.com
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